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Shionogi’s 

Social

Activities

Fundamental Policy on CSR

Shionogi’s purpose, as expressed in the beginning of the Company Policy instituted in 1957, is “to 

strive constantly to provide medicine of the best possible kind essential for protection of the health 

of the people." This enduring and unwavering corporate philosophy is a statement of our vision 

and value to society. Our activities as a pharmaceutical company defi nitely contribute to society, 

and we believe that implementing our corporate philosophy promotes our fulfi llment of social 

responsibilities.

 Further, to help realize the Company Policy, we have created Shionogi’s Action Guidelines, which 

are a framework of standards for day-to-day activities that all people working at Shionogi share. 

The Action Guidelines provide concrete indications of the ideal nature of all our current and future 

activities.

 By acting in accordance with the Company Policy and the Action Guidelines, we can contribute 

to patients, physicians, and other healthcare professionals who need the medicines we provide as 

well as to shareholders and society as a whole. We are confi dent that this leads to the Company’s 

development and to the personal growth of Shionogi employees and the enrichment of their lives.

 In all its activities including CSR activities, Shionogi believes that maintaining the integrity of soci-

ety and protecting the natural environment are essential for protecting the health of the people in 

line with its fundamental policies, and it is proactively engaging in such essential activities.

Shionogi proactively undertakes corporate social responsibility (CSR) 

 activities to realize the Company Policy.

Shionogi’s CSR Activities

Mission

The Company Policy of Shionogi

Shionogi’s Action Guidelines

We will deliver pharmaceuticals that offer an even higher level of satisfaction to patients, their families, 

and healthcare providers and improve the quality of life for patients and their families.

Vision A company with a strong presence worldwide 

A company that has pride and dreams and embraces challenges

Value Customer Focus, Trust, Professionalism On-Site Orientation, Respect for the Individual

Customer Focus

• Shionogi understands that the greatest joy comes from bringing 
joy to patients, their families, and healthcare professionals by 
relieving their suffering and concerns.

• For this reason, the Company places the highest priority on 
relationships with these people, and takes meticulous care to 
meet their demands.

On-Site Orientation

• Shionogi understands that its laboratories, plants, and the places 
where it sells are a focus of expertise and fact, and that the 
Company’s activit ies at these sites ref lect whether the 
Company’s efforts are benefiting patients, their families, and 
healthcare professionals.

• For these reasons, Shionogi places a priority on information from 
these sites, and uses such information as a basis for action.

Respect for the Individual

• Shionogi understands that respect for individuals and the 
recognition of diversity result in a higher level of creative value, 
and that this allows the Company to provide patients, their 
families, and healthcare workers with greater value.

• For this reason, Shionogi’s employees maintain maximum respect 
for each other and everyone they deal with.

Trust

• Shionogi understands that the only way to gain the trust of 
society is to steadily provide original medicines in a proper 
manner to the maximum number of people.

• To do this, employees must build relationships of mutual trust 
both inside and outside the Company.

Professionalism

• Shionogi understands that maintaining the highest level of 
professionalism in attitude and conduct is crucial for ensuring that 
it provides the best medicines to patients and healthcare 
professionals.

• For this reason, Shionogi’s employees work steadily, overcoming 
major challenges with a positive mind-set and accomplishing the 
goals they have set in order to achieve the highest level of 
competence in every field.

Value
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